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Nothing tells a nation’s story like
its homes.

Historic Houses represents Britain’s largest collection of independently owned, lived-in,
historic houses, castles and gardens.  Its quarterly magazine, Historic House, reaches over
50,000 members who visit the houses and gardens and 2,300 historic house owning
members which includes virtually all the finest historic houses and estates in Britain. The
members collectively represent a large and financially significant market.

The magazine contains features on its member properties and owners, including what it’s
like to live in and run a historic house, as well as an advice section for owners, and
provides inspiration and ideas of historic houses and gardens for people to visit.  The
magazine is themed around rooms of a historic house. 26 million visits are made to
Historic Houses member properties each year.



The Readership
n Typically fall into the Mosaic groups C (Country Living) or B (Prestige Positions). 

They tend to be affluent homeowners, often retired and living comfortably.
n More than half live in houses with four or five bedrooms.
n 90% are aged 46 or over; 78% are aged 56 or over
n 26 million visits are made to Historic Houses member properties every year (to put 

that in context, 24.5 million visits are made to National Trust historic houses each 
year).

Owners (house members of Historic Houses) who own historic houses, castles and
gardens in the UK, are interested in companies that provide services to historic houses
and gardens.  These include, for example, architectural services, fine arts, auction houses,
insurance, home security, legal and tax advice amongst others.

Professional employees working at historic houses, interested in home and garden
products, professional advisory services and contractors amongst others.

Visitors to historic houses and gardens, interested in events, lifestyle products, home
improvements, gardening, clothing, food and drink, and cars/transport amongst others.

All images provided courtesy of Historic House magazine.



Magazine Advertising Rates 2018
If you are interested in advertising in Historic House magazine please contact Mariam Oakley on 
01462 896 688 or email historichouse@hall-mccartney.co.uk  

ADVERTISEMENT 1 ISSUE 2 ISSUES 4 ISSUES
(height x width in mm) Colour Colour Colour
Full page (250 x 190) £885 £822 £775
Trim size (270 x 210)
Bleed size (276 x 216)
Half page                 £567 £526 £485
Vertical (250 x 93)
Horizontal (123 x 190)
Quarter page (123 x 93) £407 £391 £360
Eighth page (59.5 x 93) £278 £257 £231

Advertisement deadlines
Issue                          Spring Summer Autumn Winter
Month published  March May August November
Copy deadline        12 January 22 March 21 June 20 September

Copy requirements: high resolution (press ready) PDF with CMYK images and postscript fonts embedded.

Loose insert service
Weight (per item)  Whole membership (28,000) Just house members (2,300)
4-10gms                   £1220 £510
11-15gms                   £1550 £660
Inserts over 15gms will be subject to a separate quotation.

Advertising agency discount 10%. All advertisement and loose insert rates are plus VAT.
Please note that all advertisements and loose inserts are vetted by Historic Houses  and a sample of loose
inserts should be supplied to the publishers for approval well in advance of the publication date.

For more information please visit historichouses.org

Publishing department and advertisement office, contact Maz Oakley for enquiries:
Hall-McCartney Ltd, Heritage House, PO Box 21, Baldock, Hertfordshire SG7 5SH
Telephone: 01462 896688 
Email: historichouse@hall-mccartney.co.uk 
Web: www.hall-mccartney.co.uk


